Corporate Olfactory Programs mszmas Lregmyrossa

Olfactory-based Creative Sessions by

Introduction

A shared sensory space for teams and organizations.
Through fragrance, we create a space where people think together, exchange perspectives, and
shape ideas beyond words.

Our olfactory sessions transform scent into a medium for dialogue, reflection, and collaboration.
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About YOUR EXCLUSIVE

YOUR EXCLUSIVE is a fragrance project that explores scent as a tool for thinking,
communication, and shared experience.
Working across art, design, and olfactory practice, we design sessions that emphasize process

over results, and dialogue over instruction.
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Program Structure

Each program can be offered independently and customized according to the organization’s
needs, scale, and context. All programs are designed for creative industries, cultural

organizations, and teams seeking alternative forms of communication.
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® FRAGRANCE TEAM SESSION
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Concept

After collective discussion and shared interpretation of a theme, each participant creates their
own fragrance. Experiencing the diversity of scents born from the same dialogue reveals
different perspectives and ways of thinking within a team.
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Deliverables [ 2]

e One collaboratively created fragrance

*  Shared keywords and a conceptual framework derived from group dialogue
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* Recommended for [Z AL EICET T H]

Organizations looking to foster understanding and dialogue within and between teams.
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Pricing Overview (Indicative, tax excluded) fEEDEZR Hi5l)

¥200,000 - ¥400,000 / 1 session
Recommended group size / #FE A% : 8-20 participants 8~20%&12E



® MINI SCENT SESSION / PERFUME BAR
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Concept
A short, accessible session designed for events, receptions, or off-site gatherings.

Participants intuitively combine scents and create a small fragrance within a limited time.
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Deliverables [k R 4]

e Asmall personal fragrance created during the session
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* Recommended for [Z AL EICET T H]

Companies looking to introduce a sensory, creative element into events or informal gatherings.
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Pricing Overview (Indicative, tax excluded) fH&DEZR (Fi5Hl)
¥5,000 - ¥7,000 / per person  F£7zld ¥80,000 - ¥150,000 / per session (approx. 1 hour)
*Travel costs may apply / HIRERIR £ 72 (LT A

Recommended group size / #8FE A% : 8-30 participants 8% ~30%



® EXCLUSIVE OLFACTORY SESSION
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Concept
A deep, small-group session that connects conceptual thinking with olfactory creation.

Participants develop a theme through dialogue and translate it into a fragrance.
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Deliverables [ 2471

e Anoriginal fragrance

e Awritten concept sheet articulating the theme
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* Recommended for[Z AL TEICETT 8]

Organizations engaged in branding, research, concept development, or cultural projects.
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Pricing Overview (Indicative, tax excluded) fHlit&DEZR (HiHl)
¥25,000 - ¥40,000/ per person 7zl ¥120,000 - ¥200,000 / small group
Recommended group size / #8FE A$L © 1-6 participants 1~6&1EE (DA



® FRAGRANCE ACADEMY
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Concept
An educational and research-oriented program combining lectures and hands-on practice.

Participants learn the fundamentals of fragrance materials and develop olfactory literacy.
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Deliverables [ R 4]

e Fragrance samples created during the program

»  Foundational knowledge and conceptual frameworks for olfactory practice
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* Recommended for[Z AL TEICETT 8]

Companies working with scent, materials, sensory design, or cultural production.
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Pricing Overview (Indicative, tax excluded) fl&DHEZR (Hi5)

1 day: ¥300,000 - ¥500,000
2-3 days: ¥600,000 - ¥1,000,000
Format /8% : 1 day or multiple days 18 F 7= 13#H



Why Olfactory? #+¥, REAZOH

Smell is the most direct of the senses.

It reaches memory, emotion, and intuition without passing through language or logic. In
organizational settings, this quality enables communication beyond roles, hierarchies, or verbal
fluency. By working with scent, participants engage with ambiguity, difference, and
interpretation in an open and shared space. Olfactory sessions do not aim for a single correct
answer. What remains is a trace of dialogue — embodied as fragrance.
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Notes

All images shown are for illustrative purposes only. Actual program content, staging, and materials may vary.
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All programs are designed as sensory and creative experiences, not as cosmetic or product sales.
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Pricing is flexible and adjusted according to program scope, group size, and location.
All sessions include materials, equipment, conceptual design, and facilitation.

Additional travel costs may apply.
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Contact

For tailored proposals, scheduling, or further information, please contact us.
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Naoko Kusunoki Perfumer | Olfactory Artist
o RF REE | RET—7T4Xb

YOUR EXCLUSIVE | Fragrance Studio
TOKYO T107-0062 RREHEXEFIL2-2-156 71 »F L1113
KYOTO ZR#ELHREBHAERXITTHAILY 7 (Please inquire / {EFTFEAR : EEllIEBRALEDE T W)

Email: naoko.kusunoki@yourexclusive.jp
Instagram: @naoko_perfumer
https://www.yourexclusive.jp/


https://www.yourexclusive.jp/

